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Research Plan 

Based on information provided, the goal of the client is to gain insight into the local 

market to understand the potential risks of opening a new store in the area. The aim of the survey 

is to inquire about local buying habits and interests regarding recent book purchases.  Collecting 

data on these opinions will help the client plan future business in the area. 

The target audience is made up of nonstudent members of the local population who are 

above the national average for purchasing books in the region.  Student-members of the 

population are not included in the sample, as there is already research regarding their book 

purchasing habits. Focusing specifically on the nonstudent population will provide the client 

with missing research in regards to working toward generalizing information about a given 

population. 

The client has also opted to purchase a probability-based sample.  Because the target 

audience is highly selective, researchers can use a mailing list as a sampling frame to select a 

random sample from. As accuracy and high external validity are highly valued by the client, 

using a probability-based sampling method with the selective sample allows for a better 

generalization of data than if the mailing list were to be used for a non-region specific target 

group (Austin and Pinkleton 2015).  

 A mail survey will be constructed as the chosen surveying method for this project. 

Considering location was an important demographic trait in determining the sample, this method 

will allow researchers to include even the most dispersed members of sample, at a relatively low 

cost (Austin and Pinkleton 2015).  

 A draft of the cover letter and questionnaire will be pretested on a small sample of the 

purchased mailing list. After receiving feedback, changes to the surveys and cover letter will be 



made accordingly. Pretesting allows for researchers to gage participants’ reactions to the 

questionnaire before sending it out to the entire sample selection, ensuring comprehension and 

ease of access (Austin and Pinkleton, Ch. 10, 2015).  Once corrected, the final cover letter and 

questionnaire will be sent out to the selected sample.  

 As mail surveys, can take anywhere from 8 weeks or longer to complete, the initial 

contact letter should be sent out in advance with enough time for the survey to be completed 

within the desired timeframe (Austin and Pinkleton, 2015).  As this survey is considered part of 

the exploratory phase of research, the time it takes to complete the survey is less important than 

accuracy and validity.  

Once the sample is selected and the cover letter and questionnaire have been tested, a 

prenotification will be sent to participants, indicating them of the survey that would be following 

in the mail shortly after receipt.  After the initial surveys are sent out, researchers will follow up 

to any non-respondents with two additional waves of questionnaires to act as reminders to 

potential participants.  While this process may be time consuming, it is an effective way to 

increase the survey’s response rates (Austin and Pinkleton Ch. 9, 2015).  

 As surveys are being returned, researchers must work to edit, code and compile data 

(Austin and Pinkleton Ch. 9, 2015).  In doing so, they are responsible for detecting errors and 

correcting questionnaires accordingly. For example, when participants skip an answer, or an 

entire section of the survey, surveyors should be trained enough to know what adjustment to 

make on the survey, or whether to deem the response as ineligible (Pinkleton “Response Rate”).  

Once collected, data will be analyzed and interpreted for presentation to the client.  

 

 



Paper Sky Survey—Pretest  
 
 
October 25, 2016 
 
 
 
Dear Resident, 
 

You have been randomly selected to participate in a short survey looking to explore and 

understand the opinions of residents in the Spokane, Washington area, regarding their book-

purchasing and reading habits. Your thoughts and opinions will help plan future endeavors at 

Paper Sky, a regional bookstore; your honest feedback is of the utmost importance.  

 

Included with this letter you will find a short questionnaire focusing on your current book-

purchasing and reading habits. Please fill out the form and send it to the address affixed on the 

envelop provided.  

 

We here at Paper Sky appreciate your time and help. Every opinion is important, and we look 

forward to receiving your feedback. 

 
 
 
Regards, 
 
 
 
Paper Sky Management Team  
 
 
 
 
 



Answer the following questions as about yourself with as much accuracy as possible.  Please be 
sure to flip the survey over to complete the questions on the reverse side of the questionnaire.  
 
On a scale of 1-5, please indicate how often you do the following: 
 
                                                                  Never       Rarely     Sometimes       Often           Always 

1. Read leisurely                                   1               2                 3                   4                    5 

2. Shop for new reading material          1               2                 3                   4                    5 

3. Visit a book store                              1               2                 3                   4                    5 

4. Buy a new book                                1               2                  3                  4                    5 

 
 
Please indicate how important it is to have the following available at your local book store: 
 
 
                                                                   Not at all Important                                Very Important 

5. Coffee/espresso shop                              1                2              3              4               5 

6. Coffee/espresso drive-thru                      1                2              3              4               5 

7. Clothing                                                   1                2              3              4               5 

8. Writing tools                                            1                2              3              4               5 

9. Electronics                                               1                2              3              4               5 

10. Digital download options                        1                2              3              4               5 

11. Book rentals                                             1                2              3              4               5 

12. Textbooks                                                1                2              3              4               5 

 
13. For what reasons do you visit bookstores? 

a. To shop for yourself                         b.  To shop for gifts 

b. To browse                                         c.  For coffee/ the café 

e.   More than one of the above 



 
Please answer the following questions about yourself.  Circle which answer applies.  
 

14. Sex: 

a. Male                  b.   Female            c.   Other 

 

15. Age: 

a. 18-24             b.  24-34         c. 25-34             d.  35-44 

b. 45-54             e. 55-64           f. 54-74             h. 75+ 

 

16. Ethnicity 

a. White                 b.     Hispanic or Latino          c.  Black or African American 

b. Native American or American Indian               c.  Asian / Pacific Islander 

c. Other 

 

17.   Marital Status: 

a. Single                                   b.     Married or domestic partnership 

b. Widowed                              c.     Divorced or Separated  

 

18. Employment status: 

a. Out of work, but looking                           b.     Out of work and not looking 

c.  Unable to work                                         d.      Stay-at-home parent 

e. Retired                                                       f.      Military 

g. Employed (self-employed or other            h.    Other not listed 

 



Pretesting Results 
 

Upon pretesting the survey, it was found that some of the questions were not constructed 

in the most efficient manner.  The first scale, for example, proved to be rather redundant, and 

was not the best choice for measuring what those questions were looking for.  Instead, multiple-

choice based questions were suggested by participants for the first set of questions.  

 Regarding the demographics section of the questionnaire, it was recommended to include 

“prefer not to answer” as a response to the sex and ethnicity questions. If a respondent is 

uncomfortable or unwilling to divulge that information, they would still be able to answer the 

question by adding that as an option.  

Overlooked typos and inconsistencies were pointed out as well. In the demographics 

section regarding participants’ age groups, for example, there were a few overlapping categories 

which confused participants. There was also a question (#13) that did not specify whether to 

choose one answer or to circle all that apply.  This resulted in many mixed-results as an outcome 

of confusion.  

The cover letter was perceived well, and was compared to an actual survey they had 

completed a few months prior.  While many of the pretest participants would be willing to fill 

out the questionnaire after receiving the cover letter as-is, adding an inducement would give 

them even more incentive to do so in a timely manner.  

In all, the survey took most of the participants 2-3 minutes to complete, with about 5 

minutes being the maximum length of time it took an individual to complete. Participants were 

content with the amount time they spent on the survey, and would not necessarily want to spend 

any more time doing so.  

 



Paper Sky Survey—Revised 
 
 
November 2, 2016 
 
 
 
Dear Resident, 
 

You have been randomly selected to participate in a short survey looking to explore and 

understand the opinions of residents in the Spokane, Washington area regarding their book-

purchasing and reading habits. Your thoughts and opinions will help plan future endeavors at 

Paper Sky, a regional bookstore; your honest feedback is of the utmost importance.  

 

Included with this letter you will find a short questionnaire focusing on your current book-

purchasing and reading habits. Please fill out the form and send it to the address affixed on the 

envelop provided. Postal Stamps are also included on the envelop.   

 

We here at Paper Sky appreciate help and understand how valuable your time is. To show you 

our gratitude, we have included a $2 bill as a token of our appreciation. Every opinion is 

important, and we look forward to receiving your feedback. 

 
 
 
Regards, 
 
 
 
Paper Sky Management Team  
 
 
 
 



Answer the following questions as about yourself with as much accuracy as possible.  Please be 
sure to flip the survey over to complete the questions on the reverse side of the questionnaire.  
 
Please check or fill in one answer for the questions 1-3.  
 

1. How often do you read for leisure? 
 
o  Often                    
o  Sometimes             
o  Never 

 
2. Where to you typically purchase new reading material? 

 
o Book store 
o Department store 
o Online 
o Rent from Library 
o Other.  Please list: _________________________ 

 
3. How often do you visit a book store? 

 
o Never 
o Once a year 
o 2-3 times a year 
o More than 2-3 times a year 

 
 

4. Please rank the following in order of why you’d likely visit a bookstore, with 1 being the 
top reason and 5 being the last reason.  
  

___ Shop for self 

___ Shop for gift 

___ For electronics 

___ For coffee/the café 

___ To browse 

 
 
 
 
 



Please indicate how important it is to have the following available at your local book store 
                                                             Not                                                                                    Very 
                                                         Important                                                                          Important 
 

5.  Coffee/espresso shop 1 2 3 4 5 6 7 
6.  Coffee/espresso drive-thru 1 2 3 4 5 6 7 
7.  Clothing 1 2 3 4 5 6 7 
8.  Writing tools 1 2 3 4 5 6 7 
9.   Electronics 1 2 3 4 5 6 7 
10. Digital Downloads 1 2 3 4 5 6 7 
11. Book Rentals 1 2 3 4 5 6 7 
12. Textbooks 1 2 3 4 5 6 7 

 
Please answer the following questions about yourself.  Check or fill in which answer applies.  
 

13.  Sex: 
o Male                       
o Female                     

o Other                        
o Prefer to not answer

 
14.  Age: 

o 18-24                   
o 25-34             
o 35-44             
o 45-54              

 

o 55-64            
o 65-74            
o  75+ 

15. Ethnicity 
o Asian / Pacific Islander 
o Black or African American             
o Hispanic or Latino 
o Native American or 

American Indian     
 

o White                                              
o Other 
o Prefer not to answer 

16. Marital Status: 
o Single                                    
o Married or domestic 

partnership 

o Widowed              
o Divorced or Separated 

 
17. Employment status: 

o Out of work but looking 
o Out of work and not looking 
o Unable to work  
o Stay-at-home parent 
o Retired   

o Military 
o Employed (self-employed or 

other) 
o Other not listed



Survey Related Exercises 
 

5a. 1.   It is important to me that a bookstore has a café. 

Strongly 
Disagree Disagree Neither Agree 

nor Disagree Agree Strongly 
Agree 

2. Bookstores should have clothing available for purchase. 

Strongly 
Disagree Disagree Neither Agree 

nor Disagree Agree Strongly 
Agree 

3.   It is important for a bookstore to have digital downloads for E-Readers. 

Strongly 
Disagree Disagree Neither Agree 

nor Disagree Agree Strongly 
Agree 

4.  I like to writing tools (journals, pens, etc.,) from bookstores.  

Strongly 
Disagree Disagree Neither Agree 

nor Disagree Agree Strongly 
Agree 

5.  Bookstores should also sell electronics.  

Strongly 
Disagree Disagree Neither Agree 

nor Disagree Agree Strongly 
Agree 

5b 1.  I prefer to buy textbooks from a store rather than online.  

a. True 

b. False 

2. If given the option, I would rent a book before or rather than buying it. 

a. True 

b. False 

3.  I would use my local bookstore’s coffee drive-thru if they had one. 

a. True. 

b. False.  



4.  I read for leisure regularly. 

a. True 

b. False 

5. I prefer to purchase new reading material at bookstores over other retail options. 

 a. True 

 b. False 

5c.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



5d.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



5e. Survey Limitations 
 

 One of the typical limitations of the mail-in survey is the method’s generally low 

response rate. Austin and Pinkleton explain that “a low response rate casts doubt on the validity 

and reliability of a survey’s findings,” as a lack of response introduces nonresponse bias into the 

collected data results (2015). This limits the data’s projectability.  

 Another limitation of using mail-in surveys is the lack of explanation and flexibility 

within the questionnaire.  Because the survey is self-administered, the questions must be 

constructed in a self-explanatory manner, with clear instructions on how to answer the questions 

correctly. If the questionnaire is unclear, researchers may experience question skipping or an 

increase in non-respondents (Austin and Pinkleton, Ch. 10, 2015).  

 While anonymity is an advantage of mail-in surveys, it is noted that the person to whom 

the survey is directed to may not be the one answering it.  Surveys may be completed with a 

partner, or may be completed by another resident in the house, being submitted under the sample 

member’s name. Because of this, the degree of accuracy must be taken into consideration when 

evaluating the results (Austin and Pinkleton, Ch. 10, 2015).  
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